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Details    

 

Course Title         Social Media Training  

 

  
Course reference          DS-TS-25 

Facilitator   Daniel Rowles 

Date   
23 November 2017  

  

Time   
 9:30 am – 4:30 pm 

Location   

Campus Belval  

MSA 3 230 

  

Description     

 The course is a hands-on guide to how social media is an essential element of any 

successful research career. The course explores how social media can be used for both 

promotion of researchers and their work (as well showing a range of tools that can help 

with research itself). The course also shows how appropriate measurement techniques can 

help judge the impact of these activities. The course also focuses on how a range of tools 

and techniques can help manage time committed to social media most effectively.  

Delegates will leave with hands on knowledge of how to help plan, implement and optimise 

social media activity.  Online tools and reference materials are highlighted throughout, 

enabling delegates to leave with solid hands-on knowledge that they can implement 

immediately. 

 

ECTS   1  

In-person course workload (hrs)   7  

 
Pre- and                       3 
post-workload             15  
(hrs)                                           

 

Topics covered            Social media in perspective - Core trends and challenges. 

              Social media for researchers 

Understanding social media and the user journey. 

The importance of going beyond Likes and Followers. 

Social media channels hands-on 

Social planning and audience targeting - selecting the right channels. 

Social media and content in practice. 

Identifying influencers and advocates. 

Social proof and social scoring. 



 

Tools for efficiency and effectiveness. 

Social media monitoring. 

Social media process. 

Social media measurement and optimisation. 

The importance of goals. 

Multi-channel funnels, social media and objectives. 

Social measures and analytics. 

Planning Exercise - Next steps and key takeaways. 

Course pre-

work 

Participants are asked to read a latest insights report and to prepare what their objectives 

for using social media will be. 

Course post-

work 

(optional) Delegates are given access to a range of blogs, videos and podcasts to develop 

their knowledge. They are also tasked with completing their objectives plan from the 

workshop in a defined period of time. 

 


